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Dear Shareholders,

In 2017, the overall value of the advertising
industry experienced a slight drop when compared to
2016. However, digital media, cinema, billboards and
mobile media still managed to grow. The government's
policy in promoting Digital Economy has provided
a positive impact on the overall ICT industry,
which is considered one of the ten core industries
identified as driving forces for the nation’s future.
Several industries have been urged to prepare for
the arrival of advanced technologies, such as, loT
(Internet of Things), Al (Artificial Intelligence],
Smart Cities, and more.

As a result of the effect and challenges from
technological shifts, ARIP has to adapt its strategies
and transform its media and services including
online, offline, event management and digital
marketing services to ensure the highest satisfaction
of its customers. We launched an online training
platform to help corporate human resources
obtain essential skills needed in this 21st century.

The statement of comprehensive income
ending December 31, 2017 showed ARIP’s total
revenue at 162.68 million baht, a drop of 8.78
percent compared to the previous year, and gross
profit margin decreased to 24.94 percent from
26.68 percent in 2016. However, we managed to
make a net profit after tax of 2.16 million baht,
a slight increase from last year.

ARIP has repositioned its business roadmap
and revenue structure to rely more on recurring
income rather than one-off, project-based
strategies, with an aim to promote a stable
and sustainable revenue stream. In the mean time,
we maintain our commitment of offering up-to-
the-minute and reliable media content as well as
integrated digital marketing services, to efficiently
connect our valued customers with their relevant
consumer groups. Meanwhile, we emphasize to
apply good corporate governance principles on
our business practices, for the benefits of all
stakeholders.

We would like to thank all shareholders,
customers, business partners, the Board of Directors,
executives, employees, and our patrons for your
continued support.
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